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Case studies 
 
1. Strand Enterprise UMBA ï Upload and Manage Business Assets 
 

¶ This online tool gives you Administration access to organise and manage your 
everyday documents and clients, while promoting your brand loyalty through viral 
marketing campaign tools and techniques. It has a built in customisable email 
distribution system. Documents and users are linked. It allows you to give users 
access to documents via a permission and approval system (they see only what you 
want them to see).  It also allows you to share specific accounts information 
externally using a system called the cloud, which also has account specific 
permission. 

¶ Create individual client accounts with folders for each departments, subject, projects 
etc. Upload a large number of files types to folders within these accounts and have 
them approved by users. Add users to these accounts and assign users permissions 
to specific folders. Users can also be added automatically to the cloud, using viral 
marketing methods or added manually by an administrator.  Access details to 
accounts are sent to users automatically depending of the permission of that account.  
Allowing users to gain instant access to specific information they require.  It saves 
you time by being more organised, accessible online and save money on printing and 
postage. Build and maintain your client list while making your marketing budget go 
further. 

¶ Very much like a file sharing application / content management system, but with a self 
contain marketing, communication and permission base system built in. 

¶ The system is very flexible and is not limited to the above usage.  It can run several 
social network type applications at once i.e. You can add to your existing product or 
service a social outlet or community which you control, by creating a social 
networking application to complement your business needs. 

¶ E-invitation site, e-cards, dating site, clubs site, membership management site, brand 
loyalty and more can benefit form this tool.   

¶ The system was designed to be moulded around any business process that involves, 
online communications, marketing, sharing of files, organising documents, people or 
events, setting up access rights of users to documents and folders and hierarchy 
within groups of users.  

¶ www.jaysoftware.co.uk/umba/ 

¶ www.jaysoftware.co.uk/umba/cloud/ 

¶ www.jaysoftware.co.uk/umba2/cloud/ 
 
2. Sony Ericsson mobile phone promotion 
 

¶ Build module onto on existing Content Management System (CMS) to handle 
registration and client feedback. 

¶ Extensive use of AMFPHP to allows for binary serialization of Action Script (AS2, 
AS3) native types and objects to be sent to server side services. 

¶ Manage the weekly draw for Sony Ericsson free mobile phone competition online. 
 
3. EMI Artist ï Laura Marling website 
 

¶ Configure and build components onto an existing CMS system to meet client 
requirements. 

¶ Liase with EMI outsourced development team in India, on conference calls to install a 

CMS onto their server.  Worked with Flash ActionScriptors, and took wire frame 
designs from front design specialist to integrate MySQL Relational Database 
Systems and FLA format Flash video. 

¶ Provided detailed documentation on the use of newly configured CMS for novice 
users.  

¶ Design and build most of the technical aspect of the website and some front end 
pages after given a static website template. 

¶ Often working out of hours because of time differences in the client country. 

¶ Laura sound box was a welcome reward for our hard work and much appreciated. 

¶ www.lauramarling.com  
 
4. Fox International Channels UK - Nip/tuck 

http://www.jaysoftware.co.uk/umba/
http://www.jaysoftware.co.uk/umba/cloud/
http://www.jaysoftware.co.uk/umba2/cloud/
http://www.workology.com/workopportunity_viewhire.aspx?id=858A5AFBF99DE082
http://www.workology.com/workopportunity_viewhire.aspx?id=858A5AFBF99DE082
http://www.workology.com/workopportunity_viewhire.aspx?id=858A5AFBF99DE082
http://www.lauramarling.com/


 

¶ Worked on a contract to produce an application on Facebook within 3 weeks 
deadline.  Facebook API skills acquired on the job. 

¶ The application now has over 7000 members and 800 plus daily users. 

¶ The Golden Ratio contest is still active and is being hosted on FOX website.  

¶ www.niptuckgoldenratio.co.uk  
 
5. Turner Broadcasting - Robot Boy  

 
Work with Ralph - a digital creative agency to test an online game (produced in 
house) to promote Robot boy, the Cartoon Network series. Getting exclusive toys 
form the Cartoon Network was the icing on the cake for a job well done. 

¶ http://www.robotboy.co.uk/  

¶ http://www.creativematch.co.uk/viewNews/?95611  
 
6. Breast Cancer Care (BCC) 
 

¶ Developed a micro site for In the pink event which generated over 10,000 unique 
visits for BCC, the most ever hits in one day in its history. 

¶ Liased with internal clients and external agencies on various projects which involved 
travelling to other cities. Involved in overseeing the smooth running of projects, in the 
absent of my line manager. 

¶ Involved in charitable softball games while working for BCC. 

¶ Creating a Flash online version of Vita ï the breast cancer magazine for BCC. 

¶ www.breastcancercare.org.uk/inthepink/  
 
7. Vanco Arctic Surveys 
 

¶ Developed an exiting CMS to manage the front-end design of the site. Train staff on 
the use of the CMS. 

¶ Built the functionality for the site, i.e. plugged it into the CMS. 

¶ Involved in training staff on CMS usage and technical support.  
 
8. Sony Pictures Television 
 

Extensive testing on viral marketing used to promote Sony Pictures Television 
program, launched in America for the new show 'Breaking Bad', starring Bryan 

Cranston (of 'Malcolm in the Middle' fame). It's been a really successful viral.  
It's even got Time magazine and USA today excited.  

¶ http://www.waltswisdom.com/ 
 
9. Paramount Pictures 
 

Ralph was approached by Paramount Pictures in LA to come up with ideas to 
promote the release of The Ruins in the US. 
 
Ralph idea involved broadcasting a guy live on Webcam, showing people a vine 
growing in his arm after an accident he supposedly had in Mexico. It was only a 
pleasure working with Ralph, which is one of the best agencies in the world, to 
extensively test the finish product.  Which was hosted live on Justin TV and serialised 
in business week online. This campaign is similar to the Dexter and Breaking Bad 
viral campaigns, which saw Ralph, gain a BEMA Award for their work on Dexter.   Be 
warned this is a horror movie.  Click at your peril. 

¶ http://www.daemonstv.com/2008/03/23/the-ruins-viral-marketing 

¶ http://www.justin.tv/humanlabrat  

¶ http://www.ruinsmovie.com/intl/uk/ 
 
 
10. SHOWTIME 
 

Correctly identified a desired location (The National Maritime Museum in Greenwich) 
for a viral to promote SHOWTIME series 3 of The Tudors.  My role here mainly 
involved testing of the viral before general release. 

¶ http://www.wkts-tv.com/?story=240236145   

http://www.niptuckgoldenratio.co.uk/
http://www.robotboy.co.uk/
http://www.creativematch.co.uk/viewNews/?95611
http://www.breastcancercare.org.uk/inthepink/
http://www.waltswisdom.com/
http://www.daemonstv.com/2008/03/23/the-ruins-viral-marketing
http://www.justin.tv/humanlabrat
http://www.ruinsmovie.com/intl/uk/
http://www.wkts-tv.com/?story=240236145


 
 
11. Ralph and Co 
 

Worked on the redesign of Ralph and Co website.  Taking wire frame and static 
design template form designers.  Building the dynamic and technical aspects of the 
website.  Plugging in a CMS system to manage content i.e. videos, images, 
documents and text. Gathering and preparing news clippings for publishing to the 
website. Building in pagination on some pages.  Developing RSS (Really Simple 
Syndication) feed for the website. 

¶ www.ralphandco.com  
 
12. International Alert 
 

Worked on a micro site to enable international alert to upload publications and 
manage content with a CMS. 

¶ http://www.jaysoftware.co.uk/ia/publications/  
 
13. SOS Families Association 
 

Worked on a website, enabling SOS to upload, edit, delete and update photos to a 
flash gallery.  Mange publications and manage content with a CMS. 

¶ www.sosfamiliesassociation.org.uk  
 

 
14. Number 10 Downing Street (Direct Gov ï Edd Balls) 
 

We was contracted to develop a Facebook application for Direct Gov, to highlight the 
dangers of drink amounts children between the ages of 12 to 14 years old.  We 
provided the Facebook user Journey to pitch for the contract.  We worked with XML 
JSON, PHP and Flash ActionScript (ASP). Giving the users the ability to select four of 
their friends to be included in the game.  We was supplied with the assets (videos 
and Designs) to incorporated the selected users into 4 scenarios.  The project was 
serialised in The Independent, The guardian and aired on TV, radio and in the 
cinemas. 

¶ www.apps.facebook.com/whyletdrinkdemo/  
 
15. Mircoloan Foundation 
 

Worked on a Facebook application beta site, enabling Facebook user to donate to 
charity when the update their status, 1p and a time. 

¶ www.apps.facebook.com/updateanddonate/  
 
16. Walt Disney 
 

Worked on a five web pages to promote Walt Disney movie Alice in Wonderland. 

¶ http://wonderland.claires.com/europe/ 
 
 
 
17. Virgin Media Sports Trivia Quiz 
 

Worked on a facebook page and application for virgin media.  Put together the user 
journey and built custom tabs to integrate the application onto pages. 

¶ http://www.facebook.com/virginmediasport?v=app_108573302513240&ref=ts 
 

 
18. BBC Presenter - Kate Humble Stuff Your Rucksack 
 

Worked on the CMS, and Google Map for Stuff Your Rucksack.  Allowing content 
managers to add charities to the Map dynamically with a title, description and link to 
the charities pages for more information on what to bring. 

¶ http://www.stuffyourrucksack.com  

 
19. Nokia 97mini 

http://www.ralphandco.com/
http://www.jaysoftware.co.uk/ia/publications/
http://www.sosfamiliesassociation.org.uk/
http://www.apps.facebook.com/whyletdrinkdemo/
http://www.apps.facebook.com/updateanddonate/
http://wonderland.claires.com/europe/
http://www.facebook.com/virginmediasport?v=app_108573302513240&ref=ts/
http://www.stuffyourrucksack.com/


 

¶ Developed two Facebook Fan pages for Nokia in English and French to promote the 
Nokia 97mini.  APIôs used on the pages Facebook, Twitter (to load specific 
promotional related live streams), Flickr (to load specific promotional related images) 
and Youtube (for loading promotional videos).  

¶ http://www.facebook.com/nokiacanada 

¶ http://www.facebook.com/nokiacanadafrancais 
 
20. JaySoftware Ltd 
 

Fully incorporated Facebook connect with the website, to allow users to login via 
Facebook, register with the website and synchronise their Facebook account with the 
members database.  Users once logged in can share content back to Facebook and 
add comments on products and services on offer. Once shared traffic is driven back 
to the website from Facebook. 

¶ http://www.jaysoftware.co.uk  

 
21. Turnkey Inventories 
 

Services were required to take over a project which was purely a static html website.  
The site is now managed by an easy to use CMS with a MySQL database backend.  
New layouts and graphics were introduced and a social element ISM (Integrated 
Social Media) widget added.  IMS introduced the client to a range of benefits partly 
maintained by JaySoftware Ltd including: 
 

o Email notification and verification (before adding tags to the ISM network) of 
users streams created via ISM on the client site or across the network.  

o Create other ISM clients. 
o Create and share specific content via shareable links. 
o The ability to manage the live streams from Flickr, Twitter and Youtube via a 

CMS using simple forms to manipulate the live content.   
o Allowing user to create their own live streams whiles sharing their own own 

content. 
 

¶ http://www.turnkeyinventories.com   

¶ http://www.facebook.com/pages/ISM-
Widget/154094361275326?v=app_109035605817618  

 
 
22. Lastminute.com 
 

Given full control to set the tone of design and functionality to deliver a project that 
allowed Facebook user to: 

o Invite 3 friends, by posting an invite onto their friendôs wall. Once they have 
RSVPôd they are entered into a draw to win theatre tickets or meals out & 5* 
hotel stay.  

o This involved using PHP, MySQL relational database and Facebook FBML to 
get the user friends details i.e. id, name and photo.  Making it available to the 
user to select 3 friends to invite.  Once a selection is made the users ID is 
stored on an external server on a MySQL database.   

o The user is encouraged to post a message with a unique link, for their friends 
to click on to RSVP their invite, which qualifies them for entry into the 
competition.  Once all 3 have RSVPôd their invite, they are entered into the 
draw that takes place on that day.  

o To complement Facebook own stats and provide real-time usage feedback 
on how many people entered on a given day, how many users friends 
RSBPôd their invite, an admin section was created. This section also gives 
the ability to make the competition live or offline at the click of a button.  A 
winning entry is obtained randomly, the admin is presented with all three 
entries and the invitee and is able to send an email message to the invitee 
Facebook inbox, with a prewritten message informing of the outcome of the 
competition.  

 

¶ http://www.facebook.com/lastminute.com?v=app_120328964683088  
 

http://www.facebook.com/nokiacanada
http://www.facebook.com/nokiacanadafrancais
http://www.jaysoftware.co.uk/
http://www.turnkeyinventories.com/
http://www.facebook.com/pages/ISM-Widget/154094361275326?v=app_109035605817618
http://www.facebook.com/pages/ISM-Widget/154094361275326?v=app_109035605817618
http://www.facebook.com/lastminute.com?v=app_120328964683088


23. Johnsons & Johnsons 
 

Commission to provide consultancy services on Social Media platform integration 
outlining the pros and cons of a project to promote Benlyin cold and flu products on 
Facebook 
Revised the work load and provided support in the form of: 

o Work flows 
o User journeys 
o Creativeôs directives  
o Review points raised by Facebook (FB) around policy issues and provide a 

work around while still fulfilling FB policy. 

 
24. Spotify and Beroca Boost 
 

It has been some time since working to produce Laura Marling website for EMI, that 
work had been done around music.  Spotify teamed up with Berocca Boost to request 
the development of a Facebook Connect application with the integration of a playable 
playlist where Facebook users can search the whole of Spotify from Facebook for 
music and create their own playlist on Facebook to share with their friends.  Friends 
would then vote on tracks that have been shared. 
 

¶ http://www.facebook.com/BeroccaBoost  
 
 

25. KISS 100 
 

Using FACEBOOK Connect,  Graph API, XML and AJAX, we equipped KISS 100 
very own Father Kissmas with the knowledge he needs to recommend gifts to 
facebook users based on their likes (books, writers, movie, sports, music, games, 
fashion, travel), age, gender, how many friends they have, status updates, how many 
photos, photos tagged and other habits.  This information then triggers an appropriate 
response from pre-recorded videos.  Users were given the opportunity to ask Father 
Kissmas what they wanted via an intelligent search, with video response to match.  
For example some request may have been too expensive, rude, unrecognised or 
recognised.  All triggering related videos.  Engaging KISS 270,030 FAN base on 
facebook. 

 

¶ http://www.facebook.com/kiss100london?v=app_154627337915431&ref=ts 
 
26. Nicorette 
 

Requited to provide the development of a facebook project which I successfully 
consulted on.  Establishing the pros and cons and technical requirements required to 
deliver the project.  
 
Using the initial Work flows, User journeys and Creativeôs directives an application 
was created to support Nicorette One Week Challenge for no smoking week 2011.  In 
addition to this we also created a product listing tab and promotional video tab. 
 
Users who which to try to give up smoking was given a selection of quit pick icons 
ranging from a high five to a tombs up.  Once icons were selected users was 
encouraged to post this to their walls.  Friends will then be able to support the quitter 
by clicking on one of the four support icons from the quitters wall post.  The quitter is 
then able to check back to see which one of their friends is supporting them and 
which quit pick icons is being used to give the most support on the campaign 
scoreboard. Quitter was also able to send an update to friends to let them know that 
they are still smoke free.  Friends were also able to send messages of support to the 
quitter.  Quitters was informed on the member of days they have been smoke free 
and how many days to go.  At the end of the one week challenge they was awarded a 
trophy which they then post to their wall. 
 

27. QVC Television UK 
 

QVC Television also the worldôs largest shopping channel needed to integrate a fan 
gate, itôs Youtube channel, monthly newsletter, and encourage their 21 thousands 

http://www.facebook.com/BeroccaBoost
http://www.facebook.com/kiss100london?v=app_154627337915431&ref=ts


plus fans on facebook to like the page and send it on to their friends.  This project 
was achieved in record time. QVC remains a valued client. 
 

¶ http://www.facebook.com/QVCUK  
 

28. Peroni Italy 
 

The project in question is entitled "Italian Style on the Silver Screen" to promote 
photographic exhibition in partnership with Peroni Nastro Azzurro. The involvement 
here was to deliver a new facebook tab that support a stunning collection of sort after 
prints supplied by the British Film Institute from movies such as Casino Royal, 
Casablanca, The Barefoot Contessa, and Brigitte Bardot in the 1950ôs During a 
Shopping Spree to name a few. 
 
Delivered a built to spec and well received custom gallery, which has been seen by 
over 5000 monthly users. 
 

¶ http://www.facebook.com/peroniuk?sk=app_199270763434517    
 

29. Sony Open Planet and WWF 
 

To support Open Planet Ideas by Sony and WWF work was needed to build in some 
new functionality on an existing fan page.  Design creativeôs was received and 
amendments were made to the page layout and functionality.  Two tabs highlighting 
the judging process with YouTube video embedded and the winning idea was 
successfully delivered. 
 

¶ http://www.facebook.com/openplanetideas?sk=app_182695368431205  
 
30. Holiday Autos UK 
 

A new fan page was required to promote one of Lastminute.com group of companies 
Holiday Autos UK. A content manageable deals page promoting the main website 
special offers was developed.  Giving administrators the ability to add, delete, update 
and make offers live or take them offline if needed. 
 

¶ http://www.holidayautos.co.uk/offers/ 

¶ http://www.facebook.com/holidayautosuk?sk=app_199760923384842  
 
31. Nestle 
 

As part of Nestle campaign entitled Creating Shared Value which is a fundamental 
part of Nestlé's way of doing business that focuses on specific areas of the 
Company's core business activities ï namely water, nutrition, and rural development 
where value can best be created both for society and shareholders.   
 
Nestle needed to create an extension to its website on facebook providing case 
studies and News & Events.  It was requested that all content including images and 
text be manageable.  
 

¶ http://www.facebook.com/JaySoftware?ref=ts#!/JaySoftware?sk=app_192916807
405447  

 
32. JaySoftware Ltd - Page Publisher 
 

JaySoftware Ltd needed to create a tool that allows for the perfect marriage between 
twitter, YouTube, facebook and flickr.  If something is trending the application would 
have the ability to allow you to see related videos via YouTube integration with 
trending topic.  Once you are able to see what is trending you are then able to like or 
comment on that topic directly to facebook or post to your wall.  Users are able to 
search YouTube and create a playlist to later share with friends or tweet content 
without leaving the publisher.  The system had to be connected to a mobile 
application called ISM, built using HTML5, which is plugged into a wider network of 
websites and fan pages. 
 

http://www.facebook.com/QVCUK
http://www.facebook.com/peroniuk?sk=app_199270763434517
http://www.facebook.com/openplanetideas?sk=app_182695368431205
http://www.holidayautos.co.uk/offers/
http://www.facebook.com/holidayautosuk?sk=app_199760923384842
http://www.facebook.com/JaySoftware?ref=ts#!/JaySoftware?sk=app_192916807405447
http://www.facebook.com/JaySoftware?ref=ts#!/JaySoftware?sk=app_192916807405447


Facebook users and administrators were equipped with a tool to access all of their 
pages or search the facebook graph and add pages to the publisher, allowing fans to 
comment, like or tweet pages. 
 

¶ http://apps.facebook.com/page-publisher/  

 

33. Jägermeister 

After our piece for Peroni beer, up next came Jagermeister.  Producing designs and 
custom built fan page tabs.  Taking over work on the fan page in the run up to Alice 
Cooper promotion of Jagermeister ice cold event at Battersea Power Station in 
Battersea, South London.  Jagermeister remains a valued client.    
 
http://www.youtube.com/watch?v=cXi-pWwZfYU&feature=player_embedded#at=14  

 
34. Holiday Autos UK 
 

Delivered on driving users to Holiday Autos UK fan page. Created an application that 
achieve a conversion rate (someone initiating) of 10% as compared to most online 
ads.  The application allowed users to select a destination in the world that you will 
like to travel to and three friends to go on a road trip with.  Once all the friends 
accepted the invitation posted to their walls or sent to their inbox. The initiator is 
automatically sent notification of entry.  Weekly reminders were sent so that initiators 
can check to see if all their friends have accepted.  Once all accepts, they are then in 
with a chance of winning their selected road trip.  The fan page numbers tripled in two 
days and continues to grow when the application is run.  
 

¶ http://www.facebook.com/holidayautosuk?sk=app_199760923384842  
 

35. OpenIDEO 
 

Rather a new challenge, nevertheless an opportunity to expand on skill set using Git, 
Command line and gaining basic hand on experience of Python. During the 
development of OpenIDEO website, roles here involved, cross browser scripting, 
CSS, designing WebPages, basic coding in python, testing, developing and building 
Google maps that can access json files and debugging.  

 
36. More involvement with high profile clients 
 
You are more than welcome to have a look at my portfolio website where you will find many 
more of my work, links, screen dumps to these work and more. www.jaysoftware.co.uk or for 
a more detailed case study with screen dumps of work done for associated brands follow this 
link  http://www.jaysoftware.co.uk/000/downloads/  
 
 
37. In the news Press and TV 
 
The worlds largest shopping channel QVC called on my services 
 
Work was carried out to revamp QVC Shopping Channel social media efforts.  They remain a 
close and valued client. 
http://www.facebook.com/QVC?rewrite=no#!/QVCUK   
 
Featured work on the BBC  
 
BBC featured our work on Stuff Your Rucksack.  Developed for Kate Humble.  (second 
minute) http://news.bbc.co.uk/1/hi/programmes/click_online/8912348.stm This website 
continues to gain press coverage and win awards. 
 
 
 
 

http://apps.facebook.com/page-publisher/
http://www.youtube.com/watch?v=cXi-pWwZfYU&feature=player_embedded#at=14
http://www.facebook.com/holidayautosuk?sk=app_199760923384842
http://www.jaysoftware.co.uk/
http://www.jaysoftware.co.uk/000/downloads/
http://www.facebook.com/QVC?rewrite=no%23!/QVCUK%20%20
http://news.bbc.co.uk/1/hi/programmes/click_online/8912348.stm


38. Brands Iôve worked with 
 

 
 
 

 

 



 
 

 


